
The destination image (DI) denotes an interdisciplinary concept fundamental for destination 
marketing and sustainable tourism configuration. In delineating the different components of 
DI, of particular interest is the conative one, which denotes the behavioural attitude that the 
tourist outlines, starting from the previous cognitive and affective components. Following the
multidimensional nature of the image, research on DI is pivotal in the field of smart tourism, 
which configures a co-creation of the destination through the active role of tourists: the latter, 
in particular, resort to the online word of mouth-user-generated content to convey precise 
storytelling, which, if not appropriately focused, can lead to communication conflicts. 
This session starts from the observation that, in an era of information sharing on a global scale
and of digital transition, a focus on the conveyed and shared image of a destination is strongly
recommended, as well as on the type of tourists who visit a specific destination. 
These considerations apply mainly (but not only) to cultural/heritage tourism, which, following 
the COVID-19 pandemic, has been interested in the digitalisation of information, with 
consequent changes in the configuration of the DI before the actual visit.
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